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The Mission’s logo is the exclusive property of the Mission. It is one 

of the organization’s most valuable assets. The appropriate use of the 

logo builds public awareness and builds on the Mission’s outstanding 

reputation in the community.

LOGO GUIDELINES



2MISSION BRAND GUIDELINES   |   P.O. Box 202, Seattle, WA 98111   |   (206) 723-0767   |   ugm.org

PANTONE AND CMYK LOGO PRINT SPECIFICATIONS

FULL COLOR LOGO:

Pantone Coated
PMS Cool Gray 11 C
PMS 601 C
PMS 7417 C or Pantone P 40-8 C in the Plus Series

Pantone Uncoated
PMS 433 U
PMS 601 U
PMS 485 U

CMYK
Background gray: Black 88%
Yellow border: Yellow 40%
Red/orange: C=0, M=83, Y=92, K=0

2-COLOR LOGO:

Pantone Coated
PMS Cool Gray 11C 
PMS 7417 C or Pantone P 40-8 C in the Plus Series

Pantone Uncoated
PMS 433 U
PMS 485 U

It is also acceptable to use Black 85% instead of Cool Gray when needed.
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Clearspace
The height of x, which is the height of the 
letter “N” in the word “MISSION”, is the 
amount of clearspace to be maintained 
around the logo to preserve its integrity. 

A minimum of 1/4” clearspace is to be 
maintained around the logo when the  
height of “N” is at 1/10” or below.

Sizing
The logo may be enlarged as necessary,
however it should not be reproduced
smaller than a height of 1 1/4”.  

Please contact the Senior Graphic Designer for approval 
on any items where the logo needs to be smaller.

Color Variations
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1 1/4”

When printing the logo in gray scale, 
the word MISSION should be set to 
35% black tint. Background color of the 
sign is set at 88% black tint. Solid black 
should used sparingly.

Solid black logo should  
have the border line and 
words in solid white.

Solid white logo should 
avoid heavy textures in 
the background to avoid 
readability issues.
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Incorrect Uses
Consistency in the presentation of the logo is very important. 
Changing the logo in any way degrades the brand.

Here are examples of what not to do:

Do not squish or stretch
any elements of the logo.

Do not crop any elements 
of the logo.

Do not scale down any 
elements of the logo.

Do not change colors to  
any elements of the logo.

Do not remove any  
elements from the logo.

Do not distort or rotate the 
orientation of the logo.

Do not add effects such as 
drop shadows to the logo.

Do not add another shape behind the logo.* 

*Overlapping some elements may be permissible 
depending on circumstances. Please contact the 
Senior Graphic Designer to discuss the design.
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